
CREATIVE BRIEF
PRCM 4020 | Brand Suite 

GOALS 

Throughout this project I hope to establish a distincitive brand identity. I 
want to create a memorable logo that effectivley communicates the values of 
my personality. 

Throughout this project I hope to showcase professionalism and personal 
branding. I want to create a cohesive brand suite that can be used in any pro-
fessional setting but also showcases my personality. 

Throughout this project I hope to ensure consistnecy and adaptability. I 
want to ensure that all elements of the brand suite are adaptable to all medi-
ums and platforms. 

  KEY INSIGHTS 

  As a public relations major, I am taught that brand identity is crucial and that 
  consistency  allows for trust. Creating a well crafted logo and consistent 
  visual elements, will help be buid both brand identity and trust. 

  KEY TAKEAWAYS

  My key takeaways for this assignment were to think about what designs
  and fonts match your personality. I am confident, hardworking, and loyal so 
  the font style, type and color chosen, were what fit me best. 
  I also learned the importance of having copies of cover letters and resumes
  saved becuase they always come in handy! 

PERSONALITY 

	 Confident 
	 Hardworking 
	 Loyal

TARGET AUDIENCE 
	
	 The audience that I have in mind while designing my brand suite is not only 		
	 my professor and peers, but also future employers. 
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